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Q1 Treatment of Headline on Your LinkedIn Profile 

Lauren: My main question I have is about the headline format. Is it 
better to do it in a sentence format or like your two examples or to 
have short statements? Is there any difference for getting your 
message across? 

Karen: There’s three ways to write your headline. It always comes 
back to your goals for LinkedIn. One of them is to default to your title 
and the organisation that you work for. I’ve just worked with a group 
of highly specialised professionals and they were quite adamant 
about just wanting to have their role title and organisation in their 
headline (LinkedIn's default). They didn’t want to talk about their 
speciality. This is a more formal industry and they work with 
conservative clients and this approach was appropriate for them. 
They understood the concept of the headline and maximising it, but 
for them they wanted to be searchable as their actual role and the 
organisation that they worked for. 
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The second way to write your headline is the way I’ve written mine (as 
above). I've focused on my key areas of expertise, and the reason I’ve 
done that is because people often have a lot of information coming 
at them and so you need to make it really easy for them to 
understand what it is that you do. When people think about you, you 
want them to think of what's featured in your LinkedIn Profile headline. 

The third way to write your headline is to have a tricky one-liner 
about what you do. You’ve got to tread really carefully with this 
because if it’s a little bit cryptic and humorous you can actually put 
people off-side. Here's an example. There was a Certified Practicing 
Accountant (CPA) who was actually more like a management 
consultant. For her headline, she wrote ‘So much more than a 
number cruncher', which was completely appropriate for her. 

So my answer in regard to headline format is, it depends. And this 
was my first point at the start of today's webinar: What do you want 
to be known for, and who are you trying to influence? 

Does that answer your question? 

Lauren: That’s brilliant, thank you. 
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Q2. LinkedIn Profile & LinkedIn Company Page Analytics 

Bec: I really enjoyed looking at the analytics. I hadn’t thought about 
that, and I don’t think I even knew that there were any analytics. So, 
that’s really cool, my brain is just spinning now and thinking ‘Ooh, now 
I can go and look at my analytics!’ 

Karen: Yes, and I think it comes back to LinkedIn not being a sexy 
platform or necessarily easy to use. For some of us, it feels easier to 
be on Facebook and and Instagram. Maybe it’s because there’s 
better or prettier pictures there, who knows? But I think this whole 
concept of analytics plays to this concept of gamification, that 
LinkedIn really wants to reward good behaviour and give you a sense 
of what you’re achieving and I think that it’s very clever. They’ve 
actually brought over a lot of the Facebook developers to LinkedIn in 
recent times to really look at user experience. 
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Q3. Engagement on LinkedIn Profile versus LinkedIn Company Page 

Chloe: Just wondering for you personally, do you find that your profile 
on LinkedIn has more engagement than your company page? Or the 
other way around? 

Karen: Absolutely hands-down, I have much more engagement on 
my [LinkedIn] profile, and you will hear some LinkedIn commentators 
say ‘don’t bother’ with a company page and so I get that it depends 
on your goals. Think Bespoke is a company and we became a 
company in 2015, and so I need to separate myself from my 
company. I have three other team members that work with me and I 
am not my brand. Even though when people think of LinkedIn they 
think of Karen Hollenbach, I am building a brand through Think 
Bespoke. So absolutely Chloe people will engage more with your 
profile, but again, depending on your strategy you need to be very 
careful with that as a tool. 

LinkedIn Profile for Networking 

For networking, so much more happens through my profile, but my 
goal is to stay top-of-mind. So the content that comes through Think 
Bespoke’s page really gives me permission to promote some of my 
services. You get a lot more traffic and engagement on your profile 
because people do business with people! However, a company page 
is where you can do sponsored updates and target a whole group of 
people that don’t even know you exist. So for clients who want to use 
LinkedIn sponsored updates as a pipeline and do really targeted 
advertising, a company page is really important. 
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Company Page for Brand Awareness & Client Relevance 

As your business grows, although it’s free to start with, you can then 
add on a careers page and you can advertise jobs. Organisations 
who do this have ‘what it’s like to work here’ tabs on their company 
page. The LinkedIn Company Page feature is a way to present a 
bigger version of you on LinkedIn and a more corporate version of 
your business. I know I have clients that it’s really important to them 
that Think Bespoke is a company and it’s important that there’s more 
than one person that works here. That’s really important to some of 
my ideal clients and particularly the ones that play on LinkedIn.  

Does that answer your question Chloe? 

Chloe: Yes, thanks Karen. 

Adding Emails to Your LinkedIn Profile 

Lauren: Does it matter if it’s my primary email address or not on my 
LinkedIn Profile? 

Karen: Yes, it matters. The important points to note about email 
addresses are: 

• Your primary email address should be your work email address. 
Too often I review client's profiles and note their primary email 
address is their Gmail account. 

• You should have two email addresses listed on your account. So 
have where you currently work, and for a lot of us tuned in today 
it’s our own businesses, but if you’re representing an organisation 
and you don’t own that organisation and you’ve only got your 
work email on there, if you leave that organisation then you will 
have a lot of trouble getting back into your profile. Always have a 
backup email. You should always do that for any online software 
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or platform. You should also have a secondary email just so that 
you’ve got a failsafe to get back in if you need to. 

• Your LinkedIn user agreement states what you can and can not do 
with your connection’s email addresses (e.g. do not export their 
email address and add them to a newsletter). 

• LinkedIn also provides the option to let you hide your email 
address from your connections.  You can now protect yourself by 
changing this option in your LinkedIn Profile privacy settings. 
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